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1. EIZATQI'H

To oVyypovo gvponaikdé moddceapo dev avtipetomiletor mAfov, pudvo €mg évo dOAnuo mov
TPOCOEPEL plyn cLYKIVIIONG Kot OEPVEL HAKPLA GTO, LATLHL KOl TOV O CKANPOTPAYNAOL GvTpa, 0AAL Kot
£€0¢ £va TOAD EAKLGTIKO Kol TPOG000POPO TPOTOV, TOL £XEL AVTOTOKPIoT Kot 6T VO PUALN. Bdoel g
TOPOTAVE® TOPATHPNONG, Ol TOS0CPUPIKEG ORAdES B pmopovcay va eEeTtacfovv VIO To TPioHA oG
emyeipnonc. Aev elvar AdBoc pia tétoln mPOGEYYIoT, G Kol TOAAEG @opég to budget kot ot
ooloyopol Tétolwv evpomaik®v clubs mpoceyyilovv kot mOAAEC @opég Eemepvobv Ta avTicTol O
HIKPOUESHIOV KOl HECHI®V EVPOTOIK®OV €Topeldv kot Propnyoviov. Kdatt téroto amodeikvoetal
€VKOAO, v GLAAOYIOTEL KOvelC TO0 TOcd mov damdvnoe M maciyvwotn Real Madrid to 2009 yw v
amoKTNoY €vOG Katl Pdvo modooceaiploth). To mocso ayyilelt to pobucd vovuepo tov 90.000.000 €. Ta
KOploL TPOTOVTO, TV VIO PEAETY] EMXEPNOEMY €IvVOL TO TOS0GPALPIKO B0 TOV TPOCPEPOLY, OVTI
aVTITILOL HE TNV HOPPT €lG1TNPiov, KOODS Kot 0t 10101 01 TOSOCPUPIGTEG TOV AVATAPAYOVTOL Ol TIG
axadnpieg Twv opddwv. TapdAinia pe ovtd VLEPYOLVY KAl TAL SLAPOPO. TPOIOVTA TOV EUTOPEVOVTOL LE
T0 AOYOTLTTO TNG OLASAG, OTTMG €101 £VOVOTG KO LITOOTONG AVOLVIGTIKE Y10 TO OTiTL Kot TOAAG dAla. H
gupeila ypnom Tov internet eivor TAEOV YEYOVOG Yl TIC TEPIGGATEPEG GUYYPOVES EMYEPNTELS. Agv Ba
UTOPOVGE QTN 1 KOVOTOUIOL GTO TOYKOCUIO EMYEPNUATIKO YiyvesOal, Vo apNGEL 0OAPOPES KL TIG
GUYKEKPIUEVEG EMYEPNOEIS. TNV Tapovoa epyacio e€etdlovtal kot agloAoyovviat PAoel TOOTIKAOV
KOl TOGOTIK®OV XapoakTnplotikadv 10 web sites ek Tov omoiwv 2 aviKkovy 6 EMANVIKEG OPAOEG TNG TOANG
g Oeccalovikng. Xe mpmdtn TPocyyon avapépetor n Oewpntikny Paon yw v agoidynomn g
TOWOTNTAG TOV GLUYKEKPIUEVOV Sites. LTV CLVEXED TO KPUTMplo moldtntag yo v aSloAdynon tov

TOO0CPUPIKAV sites kat 1 fabpoAioyia Tov GLYKEVTPOGOY.

2. OEQPHTIKH BAXH AZEIOAOTHXHX IXTOXEAIAQN-IIPOHTI'OYMENEX
MEAETEZX.

Ymnapyovv apketéc mponyovueveg peAéteg omn pebodoroyio g a&loAdynong 10ToGEMO®V TMV
EMYEPNCEOV Kol OpyovioUdV yevikd. H peydin mietoynoio tov peletov yopiletar oe d0V0 KOPLES
Katnyopieg. Meléteg mov divouv gpyadeia aloAdynong Kot KpITnpimy TV TO0TIKMV YOPUKTPICTIKMOV
LG IOTOGEAIDOG KOl HEAETES TTOV EMKEVIPDOVOVTAL GTO TTOCOTIKE YOPOKTIPLOTIKE Kot KPITploL Yo TV
aEloA0YNo UG 10TOCEAMDNG. XNV TOpoVGO TOPAYPOPO TOPOLGLALOVTIOL TPONYOVUEVO TANICLO
aglohdynong, mov amotelobvial omd TOWTIKE KPPl avaAoyo pe v mpotiunon m 1o medio

€10TKEVONG TOV EPEVVNTOV KOl GLYYPAPEMY. XNV TTapdypoeo 2.1 xdptv evKoMag TOL AVAYVAOCTN Kot



NV KOADTEPT OUAdOTOINoN TV KPunpimv avtdv, ypnoiponoodvtol tivakes. Ot mivakeg avtol g
TITAO PEPOLV TOVG GLYYPAPEIS KAl TOVG TITAOVS TOV EMGTNUOVIK®OV ApHpwv Kot TepEyovv Ta TAaiclo
a&loA0YNoNG €V GLVTOIAL.
2.1 MEAETEZX ITOIOTIKQN KPITHPIQN.
Ot Mei Cao, Qingyu Zhang and John Seydel oto dpBpo toug B2C e-commerce web site quality

(2005) avaeépovv kprtnpla/epyareio a&loddynong Tov @aivovtot 6tov Tivaka 1.

System quality

1 | Multimedia capability | The web site uses audio elements properly

The web site uses video elements properly
The web site uses animations/graphics properly
The web site uses multimedia features properly

2 | Search facility There is a clear indication of site's content

The web site has well-organized hyperlinks
The structure of the site is logical to me
Navigating the web site is easy

The web site has explanation of how to use site
I feel that is easy to find information on the web
site

3 | Responsiveness The response time of the web site is proper

The searching is fast on the web site

The searching time is reasonable

The loading time is reasonable
The web site is responsive to my inquiries

Information quality

4 | Information
accuracy The web site provides useful information
The web site provides accurate information

The web site is informative

The web site provides updated information
The web site provides high quality information
The web site provides timely information

5 | Information

relevance The information on the web site is relevant to me

I can find what I need in the web site

The web site provides relevant information

Service quality

The web site has interactive feedback mechanism
6 | Empathy between
customer and business

The web site has personalized information




The web site has empathy with customers'
problems
The web site is very concerned about my welfare

7 | Trust I feel protected/safe when I use the site
The web site is secure
The web site is reliable

I trust the web site will not misuse my personal
information
The web site conveys a sense of competencies

The web site satisfies ethics standards
The web site is sure to solve my problem

I feel very confident about the site

Attractiveness The web site is attractive/appealing

8 | Playfulness

The web site promotes customer excitement

The web site motivates customers to feel
participation

The web site provides attractors such as online
games/cartoons

The web site is fun

The web site is entertaining

[Tivaxog 1.

Ot Luis Olsina, Gustavo Rossi oto épBpo toug A Quantitative Method for Quality Evaluation of
Web Sites and Applications avagépovv ta kpurfpa/epyoieia a&lordoynong, 6mwg eppaviCovior otov

mivako 2.

1 | Usability

Global Site Understandability
Global Organization Scheme
Table ofContents

Site Map

Global Indexes

Subject Index

Alphabetical Index
Chronological Index
Geographical Index

Other Indexes (by audience, by format, hybrid -like
alphabetical and subject oriented)

Quality ofLabeling System

Audience-oriented Guided Tour

Conventional Tour




VR Tour

Image Map (Metaphorical, Building,Campus, Floor
and Room Imagemaps)

Feedback and Help Features

Quality of Help Features

Global Help (for first-time visitors)

Specific Help (for searching, checking out, etc.)

Addresses Directory

E-mail Directory

Phone-Fax Directory

Post mail Directory

Link-based Feedback

FAQ Feature

What's New Feature

Form-based Feedback

Questionnaire Feature

Comments/Suggestions

Subject-Oriented Feedback

Guest Book

Interface and Aesthetic Features

Cohesiveness by Grouping Main Control Objects

Presentation Permanence and Stability of Main
Controls

Direct Controls Permanence (Main, Search, Browse
Controls)

Indirect Controls Permanence

Stability

Style Issues

Links Color Style Uniformity

Global Style Uniformity

Aesthetic Preference

Miscellaneous Features

Foreign Language Support

Website Last Update Indicator

Global

Scoped (per sub-site or page)

Screen Resolution Indicator

Functionality

Searching and Retrieving Issues

Website Search Mechanisms

Global Search




Scoped Search (e.g., Museum Collections, Books,
Academic Personnel)

Retrieve Mechanisms

Level of Retrieving Customization

Level of Retrieving Feedback

Navigation and Browsing Issues

Navigability

Orientation

Indicator of Path

Label of Current Position

Average of Links per Page

Navigational Control Objects

Presentation Permanence and Stability of Contextual
(sub-site) Controls

Contextual Controls Permanence

Contextual Controls Stability

Level of Scrolling

Vertical Scrolling

Horizontal Scrolling

Navigational Prediction

Link Title (link with explanatory help)

Quality of Link Phrase

Browse Mechanisms

Quick Browse Controls

Domain Specific Functionality and Content

Reliability

Non-deficiency

Link Errors

Broken Links

Invalid Links

Unimplemented Links

Spelling Errors

Miscellaneous Errors or Drawbacks

Deficiencies or absent features due to different
browsers

Deficiencies or unexpected results (e.g., non-trapped
search errors, frame problems, etc.) independent of
browsers

Orphan Pages

Destination Nodes (unexpectedly) under Construction

Efficiency




Performance behavior
Quick Static Pages
Accessibility

Information Accessibility

Support for text-only version

Readability by deactivating the Browser Image
Feature
Image Title

Global Readability
Window Accessibility
Number of panes regarding frames

Non-frame Version
[Tivaxog 2.

Ot Maria De Marsico, Stefano Levialdi oto dpBpo toug Evaluating web sites: exploiting user's

expectations avaeépovv ta kprtnpla/epyoareio aglohdynongs, onwg epeavifovior otov mivaka 3.

1 | Appearance of pages and
effectiveness of layout

Graphics and animation look nice

Graphics and animation are relevant for user goals

The colors used are sound for the site category

Text and numbers are easily readable

The meaning of icons is unambiguous

Page download is fast

There is no need for a specific browser or for
specialplug-ins

Page layout matches information categorization

2 | Logic of navigation
around the site

There is a guide for navigating around the site
There is a clear site map

Navigation is simple

A good information categorization simplifies
navigation

The terms used are clear and unambiguous

The terms used are sound to the site category

3 | Ease of search and
effectiveness of search
results

The meaning of links and labels is clear and
unambiguous

Links among pages are well marked
It is easy to find searched information




It is always possible to understand one's position in
the site

It is always possible to visualize one's past
navigation path

It is always possible to come back from a diverging
path

A search engine is provided

The search engine returns the expected results

4 | Clarity, soundness,
timeliness of site content

The information provided is sound to the site
category

The information provided is timely

The information provided is complete

The language used is sound and understandable

The services provided by the site are the expected
ones

5 | Satisfaction and joy of
use

I always found what I was looking for

I always found what I was looking for fastly
[Tivaxag 3.

O Stephen Ross Elliot 6to dpBpo tov Towards a framework for evaluation of commercial Web sites

avagépel To, kKplTnplo/epyareio a&loAdynong, 6nwg speavifovtatl otov mivaxa 4.

1 | Company information and functions This category reflects the
necessity for organisations using
the web to establish a corporate
entity in the Internet market. The
elements corporate ownership,
areas of products and operation
and the contact or distributor
details directly support this issue.
Firms that recognise that a web
site is more than a sales and
product promotion vehicle
frequently include other corporate
functions, including news / press
releases and recruitment
opportunities. Each element in this
category has the additional
requirement for the details to be
up to date and comprehensive.




Product / service information and
promotion

This category deals with
information about the range of
products and services currently
provided (including pricing and
promotions) and new products or
services planned for the future to
the extent that this is identifiable
from web site? Each element in
this category has the additional
requirement for the details to be
up to date and comprehensive.

Transaction processing

This category provides an
assessment of the extent to which
the site supports full transaction
processing (i.e. buying and selling
on-line) with everything needed
on-line for completing as large a
part of the transaction as possible.
This category is also intended to
encourage information-only sites
to move to on-line servicing and
for transaction processing sites to
offer a more complete service.

Customer services

This category identifies the range
of facilities available from a full
service web site. This includes
sales assistance; corporate policies
on issues such as security and
returns; procedures if problems
arise; customised services such as
loyalty schemes and a broader
approach to customer service by
including links to other relevant
sites.

Ease of use

This category could be considered
the least objective of the
evaluation categories. The binary
scoring approach and the double
evaluation process (see below) are
designed to reduce the level of
subjectivity. The site information
element reflects the level of
difficulty encountered by the
evaluators in finding information,
particularly for the first two
categories. The last three elements
assess the allowance by firms for a
range of different users of the site.




6 | Innovation in services and technology Any participant in a rapidly
developing market could be
assessed for the level of its own
innovation. The focus of this
category is not innovation for
innovation's sake but how
innovation is applied to enhance
customer relationships. It is
expected that the examples for
each element will vary over time,
perhaps on an annual basis, but the
focus on enhanced customer
service in the area of order
processing, feedback, community
building or customisation of the
web site will remain. The final
element, novel and effective use of
multimedia, is intended to further
encourage more general
innovation.

[Tivaxag 4.

Ot Adriano Bessa kot Arnaldo Dias Belchior oto dpOpo touvg E-Commerce Website Quality

Evaluation avagépovv to kpreiplo/epyareio aloddynong, 6nme spgaviCovial 6Tov Tivakos.

1 | Usability

Time behavior

Purchase process performance

Page generation speed

Resource behavior

Graphics generation speed

2 | User friendliness

Understandability
Undo facilities

Business rules availability

Frotiuets information availability

Accessibility
Interactivity
Leamability

Information Incapability

Response lime uniformity

Communis: ation facilities

Conventional forms of payment availability

Storage of purchase list

10



Help availability

Products comparison
Multilingual communication
Cobhertiicr Of 'Shopping can"metaphor

Printing facilities

3 | Navigability

Absence of navigation errors
Browsers independence

Products taxonomy suitability
Site security information availability
Hardware independence

Minimal path
Drawback
Navigation structure taxonomy suitability

Links visibility

Information and order links visualization consistence

Shortcuts availability
Alternative paths

Access device adaptability

Contextualization

Disabilities users interface availability

Navigational prediction

User class adaptability
User level adaptability

Interaction storage capacity
[Tivaxog 5.

Ot Stuart J. Barnes kot Richard T. Vidgen oto dpBpo tovg AN INTEGRATIVE APPROACH TO
THE ASSESSMENT OF E-COMMERCE QUALITY avagépouvv ta kpitipo/epyoieio a&loldynong,

omw¢ epeaviovion otov  mivoka 6.

1 | I find the site easy to learn to operate
My interaction with the site is clear and understandable

\9)

I find the site easy to navigate

I find the site easy to use

3
4
5 | The site has an attractive appearance

6 | The design is appropriate to the type of site
7

8

9

The site conveys a sense of competency

The site creates a positive experience for me

Provides accurate information

10 | Provides believable information

11 | Provides timely information

11



12

Provides relevant information

13

Provides easy to understand information

14

Provides information at the right level of detail

15

Presents the information in an appropriate format

16

Has a good reputation

17

It feels safe to complete transactions

18

My personal information feels secure

19

Creates a sense of personalization

20

Conveys a sense of community

21

Makes it easy to communicate with the organization

22

I feel confident that goods/services will be delivered as promised

[Tivaxog 6.

Ot Lei-da Chen, Mark L. Gillenson kot Daniel L. Sherrell oto ap6po toug Consumer

Acceptanceof Virtual Stores:A Theoretical Model and Critical Success Factors for Virtual Stores

ava@Epovy Ta Kprtpo/epyadeio a&toldynong, 6ntmg epgavioviol otov  mivako, 7.

Compatibility

Perceived Usefulness

Perceived Ease of Use

Attitude

Behavior Intention to Use

Usage

Perceived Service Quality

Perceived Trust

Product Offerings

Information Richness

— OO0 |QA[AN| N[N [W[|NI |

| p—

Usability of Storefront

[Tivaxog 7.

Ov Kevin Zhu, Mark L. Gillenson ka1 Kenneth L. Kraemer cto dpBpo toug e-Commerce Metrics for

Net-Enhanced Organizations: Assessing the Value of e-Commerce to Firm Performance in the

Manufacturing Sector avaeépovv ta kprtnplo/epyareio aglohdynong, Onwg speaviCovtal otov  mivoako

8.

‘ 1 ‘ Information

12



Product information

Search capability

Product review

Product update

5 | Transaction

Buy capability

Online order tracking

Account management
Return
3 Security

Interaction

Configuration capability

Customer registration

[Tivaxag 8
Ot Luis Olsina, Guillermo Lafuente kot Gustavo Rossi 610 épBpo toug E-commerce Site Evaluation:

a Case Study avaeépovv ta kprmiplo/epyareia aglohdynong, onwg epeaviCovtol otov  mivaka 9.

1 | Usability

Global Site Understandability
Feedback and Help Features

Interface and Aesthetic Features

2 | Functionality

Searching and Retrieving Issues
Navigation and Browsing Issues

E-commerce Functionality and Content

Product Information

Purchase Features
Purchase Mode
On-line

Purchase Policies

Customer Features

Store Features

Promotion Policies

3 | Reliability
4 | Efficiency

Performance
Accessibility
Global Quality
5 | Preference
[Tivaxog 9
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Ot mapomdve peréteg ypnoiponoincov mowoTikéG pebodoAoyiec. Xe apketég omd  ovTég
axohlovBeitanr pebodoroyia, pe v omoio pUTopel var yivel GUYKPIOT TMV TOOTIKAOV YOPUKTNPICTIKAOV
aVAUESO GE SLPOPETIKES 1GTOGEMOEC.

3. AEIOAOI'HXH KAI BAOMOAOI'HXEH 10 IXTOXEAIAQN EYPQITAIKQN
ITOAOX®AIPIKQN XYAAOI'QN.

Me v mopovca epyoacio yivetar amomepa vo moapovolactel éva mAaicio aloddynong tov
TOL0TIKAV KOl TOCOTIKAV YOPOKTNPIOTIKAOV TMOV 1GTOCEMOMV EVPOTATKOV TOOOGPAIPIKAOV GCLALOYWV.
Aopupdver vIoOYn TG TOWOTIKA KOl TOGOTIKA KPITHPle Y 0G0 TO OuvatOV MO OAOKANPOUEVN
a&lohdynon TV 16TOGEAId®V.

2NV GUVEYELD LLE TNV XPTOT) TOL TOPATAVE® TAUIGIOV, a&loAoyovvToL Ot 16ToGEAdES TV 10
TAPOKAT® TOd0oEupIK®Y cVAAGY®V. Manchester United F.C. - Liverpool F.C. (Ayyio
[MpwtédOinua), OLYMPIQUE DE MARSEILLE F.C — OLYMPIQUE LYONNAIS F.C.(T'aA\ko
npwtdOinua), FC Bayern Miinchen- Borussia Dortmund (I'eppoviké pwtdOinpa), FC
BARCELONA- REAL MADRID F.C.(Iotavikd tpotéddinue ) ARIS F.C.- PAOK F.C. (EAAnvikd

TpOTdOANua). Or d1evhivoelg TV 16TOGEMI®V TV OpAd®V avTicTolywg eivon http:/ www.manutd.com

, http://www.liverpoolfc.tv, http://www.om.net , http://www.olweb.fr , http://www.fcbayern.telekom.de,

http://www.bvb.de, http://www.fcbarcelona.cat, http://www.realmadrid.com, http://www.arisfc.gr ,

http://www.paokfc.gr.

4. MEGOAOAOTIIA
Ympwouevog ot pebodoroyia twv  kpumpiov TtV apBpov g mapoaypdeov 2 NG
ypnoonoovuevng Piproypagiog Kot wpooappoloviag To  OTIG OMOUTHGELS NG a&loAdYNoNG TV
10TOGEMO®MV T®V TOJ0GPALPIKAOV GVAAIYWV, Tov e€eTdlel 1 Tapovoa epyacia, katéAnéa oto F.C.Qual.
Amoteleitar amd 4 KOpieg kotnyopieg kpitnpiov : Content, Appearance of Pages, Usability, E-services

Kot 1 kaBe Katnyopia yopileton o€ voKatnyopies kprtnpinv, OTOS aiveton otov mivaka 10.

Information Appearance of Pages Usability E-services
Quantity of Multimedia Quantity User interface Quantity of e-
Information services
Quality of Multimedia Quality Site structure and club Quality of e-
information search services

14


http://www.manutd.com/
http://www.liverpoolfc.tv/
http://www.om.net/
http://www.olweb.fr/
http://www.fcbayern.telekom.de/
http://www.bvb.de/
http://www.fcbarcelona.cat/
http://www.realmadrid.com/
http://www.arisfc.gr/
http://www.paokfc.gr/

Personalisation

Styles and format Right
spelling,grammar,syntax,
etc.

Easy and simple
navigation

On line purchase
and payment

Return to home

Ot opddeg emiéybnkav PBdoet g 10TOPiOG TOLG KOU TS KOTOKTAGES TOVG OTOLG £6ViKoUC Kot
EVPOTAIKOVS dtaoVALOYIKOVG Beopos. Oheg ektOG amd 000 EAANVIKEG OMNUOVTIKEG OMAOES TG
TEPLPEPELOG PE LEYAAN amoyn omd TITAOVLG, OOTE Vo UTopel kOmolog va edyel Kol KAmowo YEVIKA
GUUTEPACLOTO CYXETIKA UE TO AOVOAPIGHO TOL TOSOCOUIPIKOD TPOIOVIOS GTNV YMOPO LG Kol TNV
vrtoromn Evpdnr. Metd v emiloynq Tov opdd®v Kot ToV TPocdlopioid Tov kpitnpiov a&loldynong
TeEPUYNONKO Y10 APKETEG DPES OTIG IOTOGEMOES TOVG, KATL TOL £YVE e PUEYAAN LOV €uY0PIoTNOT, Kot
a&loA0YNoa TPOSOTIKA TNV KAOE 16T0GEAdO. TNV cuvéyeln Pabuoldoynoca v otocerida g kdbe
opdooag ypnowonolwvtag to FCQual. [N kabe kprrpro g kdbe kvprag kKatnyopiog Paduoroyndnkayv
Oleg Ol 10T00EAdEG Kot 610 Téhog pe péocovg Opovg PabpoAioyndnkav Kot ot KOpleg KoTnyopieg

kpumpiov. H Babuordynon €yve pe v ypnon kiipokog ond 1o 0 £o¢ 10 5 petappaloviag v e 1o

[Tivaxog 10

0= amovoia YopaKIPIoTIKOL ,1=moA0 Kako , 2=kaKd, 3=péTplo, 4= KaAd Kol S=moAd KaAo.

5. AZEIOAOI'HXH BAOMOAOITA TQN IXTOXEAIAQN.

A@o? £ytve 1 a&loddynon kot 1 fabuporoyia yio kéOe Eva amd ta kprhpla, enesepydotnkay oe excel

KOl TOL OTOTEAEGLOTOL OTTTIKOTTOM ONKOY Y100 EDKOAOTEPT avdAvoT. Ta dwaypdppata, Kabmg Kot ot

avaAvTikés fabporoyiec paivovion otig ewoveg 1-8.
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BAOMOAOI'IA TQN KPITHPIQN I'lA THN KATHIOPIA INFORMATION
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BAGMOAOIIA TQON KPITHPIQN IN'A THN KATHIOPIA Usability
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MEZOZ OPOZ rENIKQN KATHIOPIQN
6
< 5 O Average Information
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Ewoéva 5
Information Appearance of Pages
Quantity of | Quality of | Personalisation | Multimedia | Multimedia | Styles and format Right
Information | information Quantity Quality spelling,grammar,syntax,
etc.
Opéddeg
Manchester United F.C 5 5 5 5 5 5
Liverpool F.C. 5 5 5 5 5 5
OLYMPIQUE DE MARSEILLE
F.C 5 5 5 4 4 5
OLYMPIQUE LYONNAIS F.C 5 5 5 4 4 5
FC Bayern Miinchen 5 5 5 5 5 5
FC Borussia Dortmund 5 5 3 2 4 5
FC BARCELONA 5 5 5 5 5 5
REAL MADRID F.C 5 5 5 5 5 5
ARIS F.C 5 5 1 0 0 4
PAOK F.C 5 5 1 0 0 5
Ewova 6.

18




Usability E-services
User Site Easy and | Return to Quantity Quality of e- On line
interface structure simple home of e- services purchase
and club navigation services and
Opadec search payment
Manchester United F.C 5 5 4 5 5 - 5
Liverpool F.C. 4 5 5 5 5 - 5
OLYMPIQUE DE MARSEILLE
F.C 5 5 5 5 3 - 5
OLYMPIQUE LYONNAIS F.C 5 5 5 5 3 - 5
FC Bayern Minchen 5 5 5 5 4 - 5
FC Borussia Dortmund 5 5 5 5 4 - 5
FC BARCELONA 5 5 4 3 5 - 5
REAL MADRID F.C 5 5 4 3 5 - 5
ARISF.C 3 4 5 5 2 - 3
PAOK F.C 4 4 5 5 1 - 3
Ewova 7.

Average Average Average Average Average OverAll

Information Appearance of Usability E-services Performance
Opédec Pages
Manchester United F.C 5 5 4,75 5 4,9375
Liverpool F.C. 5 5 4,75 5 4,9375
OLYMPIQUE DE MARSEILLE F.C 5 4,33333333 5 4 4,58333333
OLYMPIQUE LYONNAIS F.C 5 4,33333333 5 4 4,58333333
FC Bayern Minchen 5 5 5 4,5 4,875
FC Borussia Dortmund 4,3333333 3,66666667 5 4,5 4,375
FC BARCELONA 5 5 4,25 5 4,8125
REAL MADRID F.C 5 5 4,25 5 4,8125
ARIS F.C 3,6666667 1,33333333 4,25 2,5 2,9375
PAOKF.C 3,6666667 1,66666667 4,5 2 2,95833333

Ewova 8.

H xoatnyopia information a@opd to chvoro t@v TANpo@opt®dV Tov pmopet Evag eidabAiog 1 0 amidg

EMOKENTNG, VO CLAAEEEL Yo TV opdda. AvTti 1 Katnyopio EUTEPIEXEL IGTOPIKAE GTOLYEIN, KOTACTATIKO

{dpvong cLALOYOVL, TIG OTOOAGELS KOl TOVG TPAVUATIGHOVS TMV TUYTAOV, TO AYOVIGTIKO TPOYPOULLLLO TOV

opadwv, Kabdg Kot 6Tt umopet va evtaybel oty kotnyopio véa mov v agopotv. OAeg ot opddeg 0

Badporoyndnkav pe vymAd Babud, dedopuévou TV TOGHTNTO Kol TNV €YKLPOTNTA TV TANpoPopt®dv. Ot

EMNVIKEG Opdoeg dev glyav medio log in, mov onuaivel 6Tt ovte newsletter evnuépmon yivetot yio Toyov

vén, €ONCES 1 TPOIOVTOL NG OUHAdOC, OLTE aTopikevon Tov site umopel va yivel, OYeTKd e

GLYKEKPLUEVES OUAOEG E01|CGEMV OV UTOPEL VO EVOLAPEPOVY TOV EKACTOTE EMCKEMTN. L& OVTN TNV

Katnyopia ektog amd tnv Borussia Dortmund kot t1g 2 eAANVIKEG opddeg OAEG elyav HEco 6po 5.
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2mv kotnyopioc Appearance of Pages 000nke PBaputnto otic multimedia gpappoyég 1600 otV
mocOTNTOL 000 KOl 6TV 7oldTNTa, KABMG Kol OTNV YeEVIKN €KOVO TNG 10TOGEMONG omd dmoyn
aIoONTIKNAG KOl YPOUOTOC. X€ LT TNV KOTNYopio. YOPOKTNPIOTIKY &ivol 1 TOVTEANS omovcio
multimedia €QOPUOYOV GTIS 1GTOGEMOES TV EAMNVIKGOV opddwv. Omdte eivor GUGLOAOYIKO Vo
Babuoroyovvtar pe 0 ko oty mocdTMTO 0ALL Kot oty moldtnta Tov multimedia epoppoydv. Xe
LTV TNV Katnyopia 1 opdda tov Apn Babuoroyndnke yopunid kot yio v ocOnTikn g 1610000
ToV, KaBhg avtd To KiTptvo, Tov emhéyOnke vo deomndlel Tavtol, «Kovpalel To HaTY).

2ty kotnyopia usability 6Aec o1 16T00EAIdEG TPy LYNAEG BabpoAoyies, ekTdC amd Tov Apn ToOL TO
flying out pevod mopépevay otn 0éom tovg POVO pe TOAD okplPelg KIVAGES TOL KEPCOPO, OAALMDG
énpene vo akolovOnoelg OAn v dwodpoun amd v apyn. Me 4 BabBuoroynnkav kol lomovikég
16T0GEAIDEC, YTl amd To on line stores dev pmopeic, pe home wedio va yopicels otnv apyiky| GEALdN NG
opddag 1 givar oAd SVGKOAN 1 avedpect Tov. Eyd dev katdpepa vo 10 Bpo.

mv katnyopio E-services ot evpomaikég opddeg améyovv mopacdayyog omd Tig eAnvikég. Ot
ayYMKEG Kol oTOVIKEG OpAdeg €xovv v KoAvtepn Pabuoroyia, akoAovBoldv ot yeppavikéc, ot
yoAlkés. Etvar eviummolokdg o aplBuog tov e-services, mov TpooceEPOVYV GHUEPO Ol VIO eE€TaoN
opdodeg. Méypt ko on — line oToiynUo TPOGPEPETAL GE KATOLES TOV TEPUTTOCEMY. XOPOKINPLOTIKO
aLTAG NG Kotnyopies eivor, OTL OAEG Ol OMAOEG TPOoEEPOLVV glcttnplo. online kou 6Tl amd TV
otoceAida Tov [TAOK odev pmopeic va ayopdoelg Tpoidva g opadoc, Tapd TPEMEL VO, EMCKEPTELS O
010¢ v pmovtix g opddag wov oteydleTon oto YImedo g Tovunas. Emiong oe avtv v xatnyopia
dev Pabuoroynbnke kabBOAOL M TOWOTNTOL TV e-services YTl 0ev €yovv  OOKIHOOTEL amd TOV
ocvyypagéa. Av kpivo Ouwmg, amd v mowdTnTa Kot 10 ¥povo mapddoons evog T-shirt, mov aydpaca
uéow internet, m€pot amod to site g OLYMPIQUE DE MARSEILLE F.C, tote eipon oxeddv BéPatog ot n
Babporoyio TV evpOTATKAOV OUAI®Y KOl GE QLTH TNV VIOKOTNYopia eivan aprotr. Agv Ba umopovce va
glvol Kol SPOPETIKA, €6V aVAAOYIOTEL KOVEIC, MG OMTOTLYYAVOVTOG MO OUAd0 GE VTRV TNV

Katnyopia, o SuoavacyETOVGE VOV TAYKOGIIO TEAATELONKO OVVOULIKO TOAADY EKOTOUULPIOV OTOOMV.

6. XYMIIEPAXMATA.

Oleg o1 opadeg mov eEetdotnray mapabETovy Tapa TOAD TAOVGLO LAKO Yl TNV 16TOpia TOVG, Ta VEQ
TOVG KOl TNV 0YOVIGTIKTY TOVG KaTdotaot. Ot 16T06EMOES TV EVPOTAIKAOV OUAdV gfval TOAD TAOVGLEG
oe multimedia gpappoyéc. To eninedo TOV 16TOGEMOMV TOV EVPOTAIKOV OLAd®V, TOL €EETAGTNKOV
otV mopovoa epyacia eivoar wOAD LVYNAOTEPO, Amd OTL TOV EAANVIKOV. XLUTEPAGUO TO OTOi0

ovuPadilel Ko pe TNV TOOTNTO TOV TPOIOVTOG TOV EUTOPEVOVTOL Ol OUASES TOV eEgTATUE. Ot Opdioeg
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Le 10 o Beapatikd TOdOCPULPO, LE TOVS TO AKPBOTANP®UEVOLS TTalyTES, Le To. peyodvtepa budget,
LE TNV UEYAAVTEPT] AVAYVOPICT|LOTNTO TOYKOGUIWS, TEVOLV VO £X0VV KOt OIKTLOKO TOTTO MO EAKVLGTIKO
Ko 1o TANPN o€ OAa ta emineda. Ot 10T0GEADEG OV EMOKEPTNKA, OV £xovV va, (NAEyouv G TimoTa
IOTOGEMOES EMIYEPNCEMV KOAOGGOV, OT™G 1 coca-cola, n Phillip Morris, n General Motors kot moAAEg

dAdec.
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