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1.Eicaywyn

>e €TNOla HEAETN yia To £€T0G 2006 nou dnuoaoionoinoe To EAANVIKO
Mapatnenthpio via Tnv Koivwvia tng MAnpogopiag, JdianioTwbnke
onuavTikn au&non oTta nocooTtd npoécfaong orto Aladiktuo ano Ta
VOoIKOoKUpIG kal otn Odleioduon TnG eupulwvikOTNTag o€ I1I0IWTEG Kal
emixeipnoeic otnv EAAGda.
>TaoIPOTNTA KATAYPAPNKE OTIC NAEKTPOVIKEC AYOPEC KAl MWANCEIC KAl
NEPIOPICHEVN XPHON TWV UMNPECIOV NAEKTPOVIKNG dIaKUBEPVNONG.
MapdAAnAa, o uwnAd eninedo napapével n ouvoAikn Oieicduon Twv H/Y
kal Tou AiadIkTUOU O€ EMIXEIPNOEIG PME NAvw ano deka egpyalopevoug. H
MEAETN PacioTnke oOTNV  OAOKANPWMEVN METPNON TWV OEIKTWV TWV
npwTtoBouAiwv eEurope kai i2010.

Baoel TNg HEAETNG NpoEKUWaV Ta NapakdaTw PBacikd cuhnepaouaTa:

HAekTpoviko enixeipeiv (E-business)

e Ol NAEKTPOVIKEG NWANOCEIC KAl Ol NAEKTPOVIKEGC AYOPEC MAPEUEIVAV
oTaociheg To 2006.

e 'Ocov apopd oTOoUG ISIMTEG, N CUVTPINTIKA NAEIOVOTNTA TWV
xpnotwv (81%) adionoiei To AladikTtuo yia Tnv avalnTnon
nPOoIOVTWV Kdl UNNPECIMV, WOTO00, HOVO €va MHIKPO NooooTo
XpNoTWV, TNG TA&Ng Tou 5%, npayuartonolei online napayyeAieg kai
ayopeg.

e ‘Ocov agopd TIC enmixeipnoselg (Me TouldaxioTov 10 gpyalopEvouc), ol
NAEKTPOVIKEG NAPAyYEAIEG KAl Ol NAEKTPOVIKEG ayopeg eEakoAoubouv
va BpiokovTal Ot OXeETIKA XaunAd noocootd, 7,2 % kai 9,4%,

avTioToixa.

HAekTpovikni AlakuBEpvnon

e Ano TIC BAOIKEG UNNPETIEG NOU NPOCPEPElI To Anudaoio, To 40% cival
NANPWCG OIaBECIYEC NAEKTPOVIKA, NMOCOOTO KOVTA OTOV EUPWNAIKO
MECO OpoO.

e MOAIC TO 8% Twv EAAAVWV nMoAITwv cuvaAAdooetal pe dnuocioug

Qopeic PEOw AladikTUou. O1 OXETIKEG EVEPYEIEG a@OPOUV OTN



ouAAoyn nAnpogopiwv anod dIkTuakoug Tonoug (7%), To kaTteBacua
enionuwv  evtunwv (4%) Kkal TNV AanooToAnl OCUMNANPWHEVWV
PopHwV (3%).

e YWnAO (71%) napap€vel TO AvTiOTOIXO MOCOOTO TWV ENIXEIPHOEWV
(ue 10+ epyalopEvouc) nou XpnoihonoloUV NAEKTPOVIKEC ONUOCIEG

UNnNPECiec.
Xpnon Tou AladikTUOU

e ZInUavTikn av§non orn xpnon Tou AiadikTUoU, O OXEON HE TO
2005, kaTaypA@PnkKe yia Ta VOIKOKUPIA, HE TO OXETIKO NOCOOCTO
va avépxeral o€ 27,4%, évavrl 24,2% TO nNPonyoUHEVO £TOG.
Ynapxel navtwg PJeyaAn anooraon and Tov supwnaikd PHEad 6po, o
ornoiogG avepxeTral o€ 51% vyia Tnv EE25 kal o 54% yia Tnv EE15.

e To &vBappuvTikO €ival OTI 0 pubBuodc au&énong Tou MNoCOOTOU TWV
VOIKOKUPI®V e npdoBacn orto Internet €ivar uwnAoTepog oTnv
EAANGDa and 1o pEoo pubuod otnv EE. O puBuoc au&nong Tng EAAGdAc
yla Tnv nepiodo 2005-2006 €ival 13,2% evw 0 PETOG OPOG Yia ThV
EE25 kal Tnv EE15 €ival 6,25% kai 1,89%, avTioToixa.

e AUEnuEVnN KkaTaypd@nkKe Kal n ouxvotnTta xpnong Tou AiladikTuou,
KabBwe¢ To 61% TwV XpNOTWV TOU TEAEUTAIOU TPIYAVOU ONAWOE OTI TO
xpnoigonolei kabnuepiva n oxedov kabnuepiva, o€ OXEONn ME TO
nocooTd 55% nou peTprndnke 1o 2005.

e & O,TI apopd TOV TOMO npooBacng, 72% Twv XPNOTWV EXOUV
npooBaon oTto Aiadiktuo and To oniTi kal 41% and To XWPO
€pyaociac, evw XapnAoTepn NpoTignon o€ oxeon pe 1o 2005 deixvouv
ol XpnoTtec otnv npoéoBacn and Internet Cafe (13%), onitia @iAwv
(7%) kai naveniotnuia N TEI (7%).

e 'Ocov a@gopd TIC E€MIXEIPACEIG, N kKataoTaon poialel va exel
otaBepornoinBei. To 39% TwV ENIXEIPNOEWY MOU aAnacgyxoAouv ano
1-9 epyalopevoucg kal To 92,5% Twv EMNIXEIPNOEWYV PE TOUAAXIOTOV
10 anaoxoAoUpevoug £€xouv npooBacn oTo AiadikTuo, NnapapevovTac
oTo id10 €ninedo pe To 2005. Ta nocooTd autd nAnolalouv To PECO

opo otnv EE15 kai Tnv EE25.



* To nocooTd dleicduong Twv eupulwVIKwV ouvdeocewyv oTnv EAAGda
EKTINATAI 0TO 4,39%. MTwon napatnpndnke oTig cuvdeoeic PSTN kai
ISDN unep tng DSL.

HAekTpoviki Maénon

e To 99% TwV GXOAIKWV HOVAdWV dIaBETOUV NAEKTPOVIKO UMOAOYIOTN,
EVW Ot O,TI a@opd Tn oUVOeon Toug HWE To AIadiKTuo, N OXETIKN
dleioduon napapevel oTo 010 €ninedo (97% @ETOG €vavtl 96% TO
2005). NapaTnpeital av&non Twv eupulWVIKWV OUVOETEWV.

e & oxéon Me TO 2005, neEpuol dlanioTwOnKe peiwon oTov apiOuod
HaONTwV ava unoAoyloTr o€ OAEC TIC BAOWIOEC, PYE TO OXETIKO PECO
O0po va avepxeTal o 15 pabntég ava H/Y.

e QoT600, HOVO TO 6% TwV OXOAEiWV NApEXel TN duvaATOTATA OTOUG
MaénTég va ouvdeBoUv and To oniTi TouG PE To AladikTuO HECW TOU
MaveAArviou ZxoAikoU AikTuou (EDUNET) kai HOAIGC TO 2% OIaBETel
Aoyaplaopouc e-mail oTtoug padbnTeg, e€iTe npoownikoucg, E€iTe
KOIVOUG.

e To 12% TOU nNANBuOopoU Xpnoihonolei To AladikTuo yia okonoug

geknaideuong kal kKaTapTiong.

2.Kpitnpia a&ioAdynong 1I0TogeAidwyv

'Onw¢ NpokKUNTEl anod Ta napandavw n €ioBoAn Tou AladikTUou e€eAiooeTal
paydaia TOo0 OTNV €nIXEIpNUATIKn dpacTnpIidTNTa 000 Kal oTNV Kadnuepivn
{wn Tou péoou 'EAANva noAitn.

H nAekTpovikr nAnpogopia kalr n nNAEKTPOVIKN ouvaAiayrn BOswpeiTal
anapaitnto €@Odlo yia KkABe enixeipnon 000 MIKPR Kai av eivai,
NPOCPEPOVTAC NOAAANAG OPEAN EMIKOIVWVIAG HE TOV €V OUVAUEI MEAATN .
Baoikd Bewpeital n enikolvwvia Pe Tov NEAATN va Yiveral Ye TpOno anio
Kal AUECO WOTE va KATaypdagpeTal B€TIKG 0TnN OUVEIONOT TOU KAl va npoTIua

TOoV TpOMno autd and Tnv PUCIKN NApoudia Tou o€ KaTaoTnua.



Nwg Opwg eivar duvatd pia enixeipnon N €vag anAog xpnorTng va

a&loAoynoel TNV XPNOINOTNTA KAl AMOTEAECOUATIKOTNTA MIAC 10TOOEAIDAG?

>1n PBiBAloypagia Oev undpxel €wc ONMeEpa kolva anodekTr MHEB0OOG

KaTapETpNong kal a§ioAdynong Hiag 10TooeAidac.

MapaTtibevral OJwC MIa oipd anod KpiTnpla Bacsl Twv onoiwv Oa

ENIXEIPAOOUHE KAl €PEIC TNV a&loAoynon TwV 10TooeAIdwV nou enIAEEQE.

Table 1 Operational definitions of user criteria for site design

Use

Content

Structure

Linkage

Search

The site is easy to use. An overview of the site and appropriate navigation structures are available

Useful information. Current information. Concise non-repetitive information. Information not easily or
readily found in library collections. Absence of the following: superfical and repetitious information;
uninformative content, advertisements, boring text, lack of currency

The site displays an intelligible, straightforward organising scheme. Text is broken into appropriate,
well-labelled subsections. Large hlocks of text are minimised

Pages provide links that integrate relevant information at the site and at other sites. Links provide
access 1o related topics allowing serendipitous discovery of information. All links function; broken and
under construction links are avoided

Search support for page and site searching are provided. Searching produces a precise list of helpful
sites or pages with a minimum of processing time

Appearance The site is visually attractive on-screen. Any given page contains few graphics and these are

appropriate to page content. Graphics are not essential to site use. If graphics are tumed off or a
text-only client is used, the site remains fully functional. Pages result in attractive printouts without
large dark areas

Note: the criteria are arranged in ranked order of importance.

Source: Abels et al. (1999)




E-service quality Managing Service Quality

Jessica Sanfos Volume 13 + Number 3 - 2003 - 233-246

Figure 1 A model of e-service quality
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KpitTnpia avaAuTtikng a&ioAdynong i1oTooeAidwv:










3. AvaAuon TwV 1I0TOCEAIdWV

O1 10To0eAIOEG Nou Ba €EETACOUNE NAPEXOUV KUPIWG NANPOPOPNON Yia TIG
€TAIPIEC NoOu avTinpoownevouyv, OnAadn avAkouv OTNV Kartnyopia:

“informational web sites” kai O0xI I0ToogAiIdeg “transactional”

Na 1o AOyo autd Ba avaAUOoUPE KUpPIiWG Ta KpITAPIA TNG €UKOAIAG
XPNongG Toug, dOPNG, NEPIEXONEVOU Kal aloONTIKOU WEPOUG TWV I0TOOEAIOWYV
Kabwc dev napexouv TNV duvaToOTNTA CUVAAAAYNG HECW AUTWV.

1. WWW.IKEA.COM

@ ®  Ehlidbo
Eldmuika | English

A8 AZpodpang
Do ovikn

Online kardhAoyog

O kotdroyog The IKEA sivan eTAomog
KOl Ol TIHES TOU KOToAdyou 1o 0oy
IO SV ¥povo. ZegubAIOTE TOV
KOTOADYO HOg KOl avorosinpTs

TTRpOmITE; AUTEIE STTITTAWTN S TTITION § %
Kol GTeAsimTes 188 yio i KaAlTEpR g iy,

kaBrpeprd Sw oTo oTTiTl. &
N
5 T i B
N N
B

Zro koTooTiparo [KEA Bo fpeite 1o TTowTo yio 1o ot Sew sivon pdvo To
5.500 Trpotdyta, Tron Ko AOTTTouy KaBs yoloTo ko) ovdykn, aadd ko ol 18€eg
KOl TTROTEOEIS TTOU PTTopE vl skASWYPE: 0 STTIOTKETTTRE HETO OTTd To bk
SICPOpQWp SO OTTITIO KO Swpdnio, 1o oTroio £xouy T TAwBel ko
BiokoopnBal olpgwwn pe Ty SAMNWIKE TTPOYPOTIKATHTO.

O eTMTRETTTN G PTTopsl wo agios 7o TTodid orov TTaddToTmo, vo Sekoupoaarel
Kol v el oTo eonatdpio [KEA, vo amodalos v pikpd ovok o1o Kogs
e ECofou kol woo TTdpel Zoun@ikés AxoudiEs yio 1o OTTin oTre 10 Zoundikd
KOTEoTpo Tpogipoy. DA outd kdvouw Ty eTriokspn oty [KEL pia
SURORITTN SPTTEIpIo Yo OAT Trpy OIKOYEVEID.

e H doun Tng 1oTooeAIdag gival o€ IkavonoIinTika enineda.

e To aioONTIKO PEPOG TNG I0TOCEAIDAC €ival g€ nApa noAU kaAd
enineda, pe &ekoUpaoTa XpwuaTa kal eudiakpITa Keipeva.

e O XxpnoTng €xel Tn duvatoTNTa va <«kaTteacer» Tov NARpPN
KaTtaAoyo Tng €Taipiac.

e H nAonynon €ivalr eUKOAN o XpPNoTNG MMOoPEi va €xel eUKOAA
Kal Je TaxUTNTa Ta enNiBUPNTA anoTeAEopaTa.


http://www.ikea.com/
http://www.ikea.com/
http://www.ikea.com/
http://www.ikea.com/
http://www.ikea.com/

UNITED KINGDOM P [oreronucTs v

Live wour life, love your home.

Products | Change store | Mewsletter signup | Jobs Shop Online! IKEAFAMILY | Products A-Z | Search

home * Download planner @- My Profile Customer service | Ask Anna 4'
A

MAKE YOUR DREAM ROOM A REALITY

Become your ovvn interior designer withi the help of the IKEA Planner Tools. Thanks to our easy-to-
uze software, you can choose furniture to fit the exact measurements of the raoms in your home.
Expetiment with differert combinstions, svwap things around and tey different styles until you're
satisfied with the result. “ou can view and print out the best options, with all the measurements,
just like an architect.

once you're happy weith your plan, save it straight onto the IKEA server =o that you can consult i
in your nearest IKEA store. This weay, you can get final planning advice and assistance from us
betfore purchasing the products you need to make wour virtual room a realty. (Pleaze note that
bringing the plan on your own storage device like a USB memory stick ar CD will nat wweark).

If you'd like to use more than one planner to customise a room, you will need to download each

separate planner individually. This will creste s single IKEA home planner to use with the furniture

of your choice.

Click here to see howe it works.

A tailor-made kitchen
Design the kitchen that suits your needs with the Kitchen m Download the Planner now

Planner. Save to the IKEA server and head for the store.
Please note that HALLARUM kitchen front has
been sales stopped due to a production
problem. Read more

e Mia onuavTikn duvatoTNTa MNOU NApeXel n I10ToogAida €ival va
oxed1Aoel Kal va J&l To XWPOo ToUu HE Ta €idn nou eniBUpEI.

e Ta epyaAsia nou anaiTouvTal Ta NAPEXEl N 10TOCEAIdA av Kai n
diadikagia yia kAnolov nou To €nIXEIpei NpwTn gopd dev eival
101aiTEPA EUKOAN.

2. WWW.FLOU.IT

maLano  BARFE EsPafioL

COMPANY MNEWS WHERE TO FIND FLOU CONTACT Us
0)) o g -

La CuLTura DEL DORMIRE.

PRODUCTS
GDOD SLEEP

DESIGNER

CHOOSE YOUR BED

DRESS YOUR BED

10



H 10To0€Aida xpnoipgonolsi EekoUpaoTa XpwuaTta Kal €udldkpiTa

KEIMEVA WIKPNG EKTAONG.

e Eival dopnpEvN O TOMEIG PE EKTEVEIG MANPOYPOPIEG yia Tov KABE
TOMEQ.

e H oeAida unootnpilel nNoAAEG Eeveg YAwooeg (ayyAikd, ITAAIKA,
lonavika, kKivedika ).

e 3TNV oeAida dev gugavileTal kanolo NPpWTOKOAANO ag@aAeiac.

o)) HoMmE
Company NEws WHERE T0 FIND FLOU CONTACTUS

[P It Propucts  CHooseE vouRBED  DRESS YOUR BED GooD SLEEP DESIGNER

Welcom to the section
"Choose your bed"

On these pages, by answering a few simple guestions,
wou can select and combine all the elements ofthe Flou
Bed and create your own perfect bed.

Butthere's more! The bed you have chasen can be
completed with the covers and bed-linen that you would
like; you can rotate the bed, view it from every angle and
printthe data sheet, complete with the image and all the
special features of your bed and request for an estimate.

A plug-in will automatically upload as you are surfing and
this will provide you with a 30 view of your bed, exactly as
wou want it.

START>>

o ] Home

CompPany NEws WHERE TO FIND FLou CoNTACT US

La Curturs pew Dormire. RGO ITES CHOOSE YOUR BED DRESS YOUR BED GooD SLEEP DESIGNER

< < back The bed for your needs

[EN Choose dimension

Tymotoay [ 2]
Ba=c

a2 | Single Double Transformable

[s]
=]
motirace | ] - == —t
s
Pillow

Duvet

e 'ONwC KAl n napandavw I10TOCEAIdDA naApEXETAl OTOV XPAOTN N
duvatoTnTa va eniAe€el kal oxedlaosl  To €idoC nou eniOUpEI.
H diadikacia gival noAU eukoAOTEPN ano Tn nponyoulevn NEPINTWON
Kal katavonTh MECW MIAG oe€lpd¢ Bnuatwv nou Bacifovrar oTnv
emAoyn anod oeipa sikovidiwv.

11




o)) Home
CompPany NEws WHERE To FIND FLOU CONTACT US

La Cuttura pew Dormire. [0l 1 ogs] CHODSE YOUR BED DRESS YOUR BED GooD SLEEP DESIGNER

Novelties 2007

i Beds
r - textile
| = d = ) leather

hide

A wood

) = N S | iron/aluminium
= | L trasformable

Bagss
Mattress
Pillows

Download the catalogue
Duvets

D load 2D and 3D drawing:

Covers
Linens

Dress with Flou
Furniture accessories

Maintenance What's new

e O xpNnoTng €xel Tn duvaToTNTA va «KATERATEI» TOV NANPN KATAAOYO
TNG €TAIpiag.

e TeAog napexeTal n duvaToTNTA OTOUG APXITEKTOVEG KAl OIAKOOUNTEG
va «katefacouv» Ta oxedia o 2A kal 3A Kal va Ta XpnoIKOonoIroouV
0TO OXedIAONO TOUG.

3. WWW.DELOUDIS.GR

EMIKOMUNIA

~ erpand menu

12



E Sl PRODUC T INFORMATION

e EEaipeTikf) aioOnTIKaG 10TOOEAIda HE MOAU MPOCEYHEVO XPWHATIKA
oxediaopuo.

e ApTia opyavwon O0HUNG TNG 10TooeAidac. H apxikf oeAida nepiexel
TNV anapaitnTn nAnpo@opnaon yid vad npooavatoAicel Tov XpnoTn
OTIG EMIAOYEG TOU.

e EEaipeTikr) €ukoAia o€ OAOKANPWHEVOUG KATAAOYOUG MPOiOVTWY KAl
UNNPECIWV.

1928

LC4-Le Corbusier

e T[loAU evdiapépouoa kal govadikn oTo €i00¢ TNG €ival n napouadiaon
TNG 10Topiag Tou design nou nepiAauBaveral oTnv 10To0gAida, PEOA
and JIa eVTUNWOIAKA KAl avaAuTIKn 10TopIKN d31adpour dnUIoUpYyw®V
Kal oXedIAOTIKWV KATAOKEUWV TOUG .
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EREOIRETED

I ~ eupand menu

4. WWW.ALMECO.GR

ALMELCO

Mo/l FEH

| Mpyuer Eehida | Erewpsia | Mpoidvra | Anmoupysi nepiBdAhov | Nia | Emmcowwvia | GR | EN |

Ermipeia | Npopid

CONTEMPORARY
“ SECTION 2 And To 1991 o khaBog g enindwang enayyeipaTikdy ydpwy Heal dppnrra cuudedepivag pg
T e sraipsia ALMECO.
Me pia Tepdomia ykapa npoidytwy Bikfs Tg napaywys aktd kar pe Tiv simaywyn
3 Brpioupyidy and Ta mo 1ogupd brand names cikey Tau efwrepikal kakbnTe pe Tow mo
il af10nigTo TpaNa TI; noikike QudyKeg TwY nEATGY TNG ENWAVTIKS pEpaG TNG Napaywyhs
EXCLUSIVE efdyeral o8 nodl Adokohes SizBvei oyopic dnwg Irakia, FaAhia, MFeppavia, Ayyhia kin,
il 4 fiafiTs Ta npoloum NG T8 dAn e EbAAda, ExovTac OTo evEpYNTIKG TNG OUUERYATIEs HE
CLASSIC

nodAEs yeworks, sndvupss ke pioss oy anoTehobs T pEyaAUTERN anddaEn Trg
5 ouvtnsiac kal afiomeTiag TG
Ecrion

SECTION
BISTRO & TRADITIONAL
Ta npefdura g srapeiag, gdpn oo alyypeue design kar aisBnmien, kavenoioby nig nis
A SRETION 5 alygpousc Taon; apymzkTouIkng Kal Biakdapnang, px yudpoua ndvTa T uwnAf neidThTa,
i H gz1pd Twv npoideTwy Trg, nepiiapfave:
LOUNGE & SOFAS

» secrion 7 + Kapékhss, MohuBpduss, Kavantdes, Tpanilia, Tkapns, Stand, Opnpéhss, Zankdorpss, Eidn
METAL KAMOU, Accessaries,

Erinha nou yapn oTo pouTipuo oyxBIacps, oTn pEkiT Nou MPonyEiTaL, K31 oTI AUTTTPEG
npodiaypagic nou akokouBodyTal, anoTekoly TN givoupn znmovn wia T Snpioupyia
enayyehpaTikay ¥hpwy pe i8iaitepn npogwnikdTTa, NMa gopoug pe povadiks amih, i8itepn
nnnlpn kal yia zun TEAIKG nnnTzAEﬂpn nou KEpAIlEd apiame TIG ENTUNGTEIG Twy NEAATow,

e MéETplo a100ONTIKO €ninedo TNG I0TooegAiIdac. Ta ypa@ika Tng €ival
anAa kar dev anoonouv and ToO NePIEXOMEVO TNG oeAidag. Ta
KeEiJeEvVa €ival YiIkpa kai dev koupalouv To XpnaoTn.

e 01 oUvdeopoI €ival o€ eUdIAKPITA ONUEIA yIa TOV YPAYOPO KAl AUECO
EVTONIONO TOUG.

e >Tnv oeAida dev undpxel KANoloG AAAOC TPOMOC EMIKOIVWVIAC TOU
XpnoTn napd pévo PHEoW NAEKTPOVIKNG aAAnAoypagiac.

e O xpnorng é&xel Tn OuvaTtoTnNTa Vva <«KATERACEl» TOov MNAARPN
kaTaAoyo Tn¢ €Taipiac.

14




ALMELCDO

ENATTEAMATIKD ENINAD

Y

» Cafe-Bar Anmiovpyei nepifakiov | Bar-Restaurant

» Bar-Restaurant
= Hotel

endpevn

5. WWW.MEXIL.GR

EN

E ke

Etaipia Mpoidvra Parfalio Mia Emkaivevia
| | | |

e 3TNV 10TOOEAIda TA YpAPIKA KAl Ta KEIYEVA €ival 0 APKETA KaAd
enineda. H dopn Tng oeAidac sival anAr, aAAa KaAd opyavwuevn.

15



e Ta keipyeva eival eAdxioTa kal napEXouv TIC aAnapaitnTeG HOvVo
NANPOQOpIEC.

e O xpnorng é&xel Tn OuvaTtoTNTa Vva <«KATERACEr» Tov MNARPN
KATaAoyo TNG €Taipiac.

e TeéAocg divertal n duvaToTnTa o€ O00UC €ival YEAN (enayyeAMATIEC)

yla napandavw napoxec.
i ] -

Relaxation
with style

Kavanédec Ta NpoidvTa pag

i | Keodise || Avalimnon
KatepaoTe Tov nAfipn Komahoyo T KaTyopiac o apyeio . pdf A

Anorehioparar 149 Zehidonoinon: AnoTshiopara/Eehifar | 96 V| Shhives Kopikhae

Kopékheg MaovTépveg
[ Tuvedpiaka
H g Béczic/Stand
Trapnd

‘Eminho 5. Wdpou

Tpoansiopisg

Kopgkheg Mpapeiou
.
L

=123 zlz4 z1zs

6. WWW.GLASSSTUDIO.GR

french english

1E maximized | 800 x 600 | true color

16


http://www.glassstudio.gr/
http://www.glassstudio.gr/
http://www.glassstudio.gr/
http://www.glassstudio.gr/
http://www.glassstudio.gr/

e To aI0ONTIKO PEPOC TNG OeAidac eival oe e€aipeTikd €nineda. Ta
YPaQIka €ival evrunwolakd aAAa dev koupalouv Tov xpnortn. H
doun TNG ogAidag €ival apkeTa anAn kai eUKOAN aTn Xpnon.

e Ta Keipeva €ival ouvonTikA KAl NAPEXOUV TIG aAnapaiTnTeG MOVo
NANPoQopisC.

e XpnoligonoloUvtal noAupeoa (fxog, video) He anoTéEAsopa va
KAvouv nio evdla@Epouaa TNV nAonynon.

e [lapéxeral n duvaToTNTa €yypaeng JEAoUc and Tnv 10ToosAida.

A unigue collection of
Jhandmade glass
designed objects

J for the sensual home

A EEEEBEE (cVTh
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GLASS

Al KPITHPIO IKEA FLOU DELOUDIS MEXIL ALMECO
STUDIO
A
SXETIKA EYKOAH
EYKOAH XPHZH | EYKOAH XPHZH | EYKOAH XPHZH SXETIKA
1 XPHZH - EYKOAH XPHZH
ANETH ANETH ANETH EYKOAH XPHZH XPHEH ANETH
MAOHIHZH NAOHIHZH NAOHIHZH NAOHIHZH
NAOHIHZH
IKANOMOIHTIKH | KAAH AOMH E=AIPETIKH BAZIKH AOMH | METPIA AOMH | EEAIPETIKH
AOMH. AINEI OAEZ TIZ | AOMH NEPIOPIZMENO | OXI IAIAITEPA | AOMH
EYKOAH ENIAOTEZ XTHN | AINEI OAEZ TIZ | MEPIEXOMENO. | MAOYZIO ME EYKOAIA
) NMEPIEXOMENO | qAOHIHZH. APXIKH ENIAOTEX =THN NEPIEXOMENO. | =TIZ ENIAOFEZ
- AOMH SEAIAA. APXIKH ZEAIAA
ME TH XPH3H
EIKONIAIQN.
NEPIEXEI LINKS | NEPIEXEI NEPIEXEI AEN NEPIEXEI | AEN NEPIEXEI | NEPIEXEI
LINKS raA TA LINKS FTIA TA | MAHOOZ LINKS | LINKS LINKS NAHEO:
3 MPOIONTA TOYZ | MPOIONTA A nMPOIONTA LINKS riA
TOY: KAI SYNEPIrATEZ NPOIONTA KAI

ZYNEPIATEZ
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APKETA

NMOAY MErAAH MEIrAAH. MOAY MErAAH APKETA MErAAH| APKETA MOAY MErAAH
TAXYTHTA KAOYZTEPEI METAAH
ZTA YNMOMENOY
& TIz
ANAZHTHZEIZ
IKANOMOIHTIKH | APKETA KAAH ESAIPETIKH METPIA METPIA ESAIPETIKH
EM®OANIZH
ENINAEON EMNINAEON ENINAEON ENINAEON ENINAEON ENINAEON
AIADOPA AYNATOTHTEZ: AYNATOTHTEZ: | AYNATOTHTEZ: AYNATOTHTEZ: | AYNATOTHTEZ: | AYNATOTHTEZ
KATAAOIOZz, KATAAOIOz, IZTOPIA DESIGN, | KATAAOIOZ, KATAAOI Oz, MOAYMEZA,
2ZXEAIAZTIKA ZENEZz EPTA 2XEAIAZTIKA EFrTPA®H EFrTPA®H
EPIrAAEIA FAQZZEZ, ZXEAIAZTQN EPIrAAEIA MEAOYZ, MEAOYZ,
ZXEAIAZTIKA MHXANH AYNATOTHTA
NMPOrPAMMATA ANAZHTHZzHz 2YNEPIrAzIAz
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4. Supnepaopara

Ano Tnv napanavw avaAuon KaTaAnyouue oTa €EAG:

O1 10T00EAIdEC £xOUV NOAU KaAO aioONTIKO €Ninedo Kal ApKETA KAAR doun Kai
neplexopevo. EEaIpeTIkEG Kal oToug OUO NApandavw TOWEIG €ival oI IGTOGEAIDEG
WWW.DELOUDIS.GR kot WWW.GLASSSTUDIO.GR.

AnodeikvUEeTal £TOI NWCS undpxel N duvaTdTNTA Yia avanTuén auTtou Tou TpOnou
ENIKOIVWVIAG ME TOV NEAATN ME NOAU KAAd anoTeAEopaTa.

Map’ 6Aa auTa ol €Talpiec Ba NpENel va CUVEXIOOUV TNV Npoonddeid Toug oTo
OUYKEKPIMEVO TOMEA KAl va avanTUu&ouv VEEC unnpeaieg nou 6a kKaAUWouV TIG

OUVEXWG AUEAVOUEVEG aNaAITACEIC TWV KATAVAAWTWV.

5. Mnygg

= E-service quality-a model of virtual service quality dimensions
Author: Jessica Santos. Managing service quality ; Vol.13-2003, p.233-246
=  EAANVIKO MapaTtnpnthpio yia TNV Koivwvia Tng MAnpogopiag _MeAétn 2006
= Developing & validating an instrument for measuring user—perceived web
quality. Author: A. Aladwani, P. Calvia Information & Management 39, (2002)
p.467-476
e Turban EC 2004_ ch.16,17,18.
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